Quarterly Journal of Environmental Education and

Sustainable Development
Vol. 8, No.3, Serial No.31, Spring 2020 (37-52)

Sl drwgi g S jlao (W j90] sole doliduad

(O16 585 395 Ploy SBOIEIINS sl g2uiifa 150390 4xlae) o 0 5 3 e Jolss o

" yguliany P yioe ¢ 3938 O 8 (b 8 ol ol (! o g (UL Lo suree®
Ol 08 5 ply o8l gl o e 05 8 sk )

Ol Ol o5 ply o313 (g rike 03,8 skl Y

Ol e 8 55 ply oSN 2y ke A8l ol )7

Ol 01l c0pijle Sleys il Slodst 5 STy ke o5 o M 5 po bl 575 F

(1FRALA/ Y 1 b s

VAV [oF sl ss)

Study of the Effective Factors on Green Shopping
(Case Study: Students at Payame Noor University in Tehran)

*Mohammad Reza Babaei Semiromi', Hamed Fazeli Kebryaz, Farhad Kadivar3, Mohtaram
Ramezanpour®
1. Assistant Professor of Economic Department, Payame Noor University, Tehran, Iran
2. Assistant Professor of Management Department, Payame Noor University, Tehran, Iran
3. M.A. of Management, Payame Noor University, Tehran, Iran
4. Ph.D. of Food Hygiene, Mazandaran University of Medical Science, Mazandaran, Iran

(Received: 2018.12.25

Abstract:

The main purpose of this research was to analize the
state of green purchasing among the Payame Noor
University (PNU) students in Tehran city and to evaluate
a progressed conceptual model of variables affecting
attitude toward green products and green purchasing
intention by these consumers.The method used in this
research is descriptive-survey and for this purpose the
five choice questionnaire Form from likert is used. For
description of the data, the descriptive statistics and for
analyzing and the examination of research hypothesis,
the perceptional statistics including Structural Equation
Modeling (SEM), Certified Factor Analysis (CFA),
Stepped Regression Analysis and t-test with two
independent samples were used. According to the results
gained by the analysis, the factors like; “Ecological
attitudes”, “Ecological knowledge”, “interpersonal
influences”, and “collectiveness” have a positive and
significance effect on the factor of “attitude toward
green products”. In addition, the results of the test
showed that the effect of “Health consiousness” on
“attitudes toward green products” is not significance.
The experience also proved that the factor of “attitudes
toward green products” on the green purchasing
intention is positive and significance. Also the factors
like “willingness to pay” and “product perceived
necessity” appeared to be as mediator and equilibrative
variables.
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TableS. Ratio coefficients of the research variables
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The ineffectiveness of environmental attitude on the
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The ineffectiveness of environmental knowledge on
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Jow Y g 4 (5,55 (oM 4 dog5 3L pae
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The ineffectiveness of collectivism on the attitude to
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The ineffectiveness of willing to pay on the green
buy intention
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Table 2. The Path of Conceptual Model
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Table6. the test of the moderating role of the perceived necessity of the product in relation to the attitude
towards green products and the intention of buying green
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