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Abstract: 
The environmental issue and problems among 
manufacturing companies including Artavil Tire, 
requires paying more attention to social responsibility 
compared with providing goods and services. Therefore, 
the paper aims to study of the literature on the Corporate 
Social Responsibility and green marketing and analyses 
the two factors that will influence the performance 
Environmental Performance. This research was carried 
out using Structural modeling method and the 
information based on a questionnaire was used to collect 
data from 39 employees of Artavil Tires of Ardabil. The 
results of this study indicate that There is a positive and 
significant relationship between commitment to 
corporate social responsibility and environmental 
p
the other results, Green marketing has a positive and 

0.128) and with increasing attention to green marketing, 
environmental performance is also increased, therefore, 
the relationship between corporate social responsibility 
and green marketing with environmental performance is 
positive and significant, and the effect of corporate 
social responsibility on environmental performance is 
more than green marketing  
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Figure 1. conceptual Model Based on research hypotheses
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Table2. Validity and Reliability testing of 
questionnaires

Variable 
Mean 

Reliability
Cronbach's 

alpha 

Green Marketing
0/758 0/916 0/913 

Green Brand
0/8800/8800/923

Green Label 
0/5430/915 0/851 

Biological 
advertising

0/780 0/914 0/913

Commitment to 
social 

Responsibility

0/9150/8800/869

Innovative 

Social 
Responsibility

0/678 0/8620/863

Integrated social 
responsibility

0/8630/903 0/743 

Humanitarian 
Responsibi

0/9030/7390/728

Environmental 
Performance

0/7800/9330/935

                                                      
1. Amirshahi et al. 
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Table3. Descriptive Statistics 

Variance Minimum Maximum Mean Standard deviation Variable

0/135 1.84 4/05 3/45 0/366 
Green Marketing

1/26 1 4/45 3/26 0/678 
Environmental Performance

1/303 1 4/5 4/03 0/567
 

Commitment to social Responsibility

NFIRMRGFITLIAGFIIFIRMSEA

0.89 0.02 0.90.920.950.890.09

Figure2. Standardized coefficients model
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Figure3. Meaningful model

Table5. Factor Analysis testing 

hypothesis Load factor 
T-value 

Sig 

H1 0/531 2/887 0/002 

H10/128 5/78 0/001 
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