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ABSTRACT

Considering the importance of the hotel industry within the tourism sector and the
necessity of social responsibilities, this research aims to develop a social responsibility
model tailored to Iran’s conditions, as no such model currently exists in the literature.
This study employs a mixed-method approach within a survey research framework. In
the first phase, interviews were conducted with managers of 4 and 5-star hotels in
Tehran to gather insights on influential factors, strategies, and outcomes. These
insights were categorized and codified into a model. In the quantitative phase, the
model's components were assessed and validated for reliability and validity. The paths
identified in the model were statistically examined, modified, and confirmed where
necessary. The overall goodness of fit for the model was verified using the SRMR
index. According to this model, social responsibility in the hotel industry is influenced
by driving factors such as strategic commitment, stakeholder consideration, and moral
commitment, which are themselves influenced by contextual conditions. Strategies to
achieve social responsibility encompass various fields including human resources,
marketing, communication, and green management. These strategies are affected by
intervening conditions such as executive and managerial conditions, cultural
conditions, media and communication conditions, and government facilitation. The
outcomes of implementing social responsibility are seen in economic, social,
environmental, and organizational sustainability. The contribution of this research lies
in enhancing knowledge through the integration of factors influencing social
responsibility, the strategies for its implementation, and the resultant outcomes into a
coherent model, which has not been previously studied.
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Management . . L. O oG
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L 18 5S> Sloe5 sl Jim 03,5 Jole o |
18 Years Ph.D CEO of chain hotel group

Ju 10 Ayl polis )8 Jea 515 e )
10 Years M.A Internal manager of the hotel

JL21 5 Gl sl o paacia ) .

Chairman of the board of directors in a chain 3
21 Years Ph.D
hotels group

Ju13 5S> Sloses5 sl Jim 03,5 Jole o A
13 Years PhD CEO of chain hotel group

Jws L5l lisylS o)l O i 2el8l yyute 5
5 Years M.A Accommodation manager of a 5 star hotel

Ju 5 bty o)l & Jin (S dy e 6
5 Years Bachelor Reception manager of a 5 star hotel

Jw 15 $S o)k & i JS jsuke ;
15 Years Ph.D General manager of a 5 star hotel

w21 1)) i) Gl Caio ) ddluly Jl’@ 9 J%)#”’
21 Years MA General manager apd professional in the hotel 8

industry

JuL 1l 1) ki )ls ohlalin (gldd > axols Li\&lb JOv) .

11 Years M.A Internal manager of the hqtehers’ professional 9
community

Ju4 i)l gl )8 o)l O Jia bl e 10
4 Years M.A Marketing manager of a 5 star hotel

Juw 10 olis)ls o)l & in 5 e 1"
10 Years Bachelor Administrative manager of a 5-star hotel

Ju 17 &S o)l & i bl e 12
17 Years Ph.D Marketing manager of a 5 star hotel

Juw 10 olis)ls o)k & i KI5 e 3
10 Years Bachelor Internal manager of a 5 star hotel

JL 18 EPSD ok & Jra (JBI e 14
18 Years Ph.D Internal manager of a 5 star the hotel

Jw3 25 i )ls o)l ¥ i o)l yeoto s
3 Years M.A Marketing manager of a 4 star hotel

J 4 L5 lisylS o)l ¥ i lal e 16
4 Years M.A Executive manager of 4 star hotel

JL 21 i)l gl )8 o)l ¥ o JS e 17
21 Years M.A General manager of a 4 star hotel

Jw21 L5l lisylS o)l O i szl g ol pse 18
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Figure 1. Social Responsibility Model in Iran's Hotel Industry (Source: Research Findings)
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Table 2. Indicators of Goodness of Fit of the Research Conceptual Model
bolpi byl

[XeRY - by
laaoly bopal, SRR ciie gl "’gasga';”

phenomenon Intervening Contextual .5 ditions
conditions conditions

Consequences Strategies

g S sl
0.804 0.952 0.705 0.926 0.760 0.784  Cronbach's
alpha
=55 kb
0.844 0.956 0.804 0.934 0.806 0823 Composite
reliability
0.465 0.445 0.455 0.509 0.455 0/476 AVE
0.171 0.247 0.158 - - - QY
- - - 0.178 0.287 0.367 r
0.491 0.818 0.206 - - - R
b 1 &S ot 1) dslidin p 53 39290 sl gosnlite dsle SRMR [asli ¢ Jae JS' (5l oy 812
sl 4ol 4 do g b 395 so oduztiw S,V fiygd Lyl S a8l 4 drgi b g del Cawd a +/+0Y ] Hlade a8 i
395 i el jl i )Y 5 Bysd pule (ol jhaB s (Hair et 3950 205 35 Jao JS (3l ol +/+AS
Y Jgi2) 390 b 3aios e sl ol 1 dits Ly s paSosa] e Ko bl 50 1,51y ks, al., 2022)

Al b Jae of ooty e slopdgosaliie 3138 5 0

(S50 = Jsd) 1515 alsy homis s ile Y Jgoar
Table 3. Divergent Validity Assessment Matrix (Fornell-Larker)
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Figure 2. Significant Coefficients and t-Statistics of Research Model Paths

O Gis slp bopaly ! oKl 55 L5 asgnge
Sygps 43S 51 i 3 bl CBlyssl /YO ojlula
B =0.256,P <) cusl b gxe sylel Jhijl s pnl,
bl il iy s 99 ol g0 il (0.5
3855 sl paly oS Wb i ssly K ojluilay Falslie
5 d)lsliwl Glysal < /YOF ojlilay eloin] (g pdscugiue
onizen 85l 3 b oo i car lea
olol 555 ooy 4y 3yl prae 4y bpyo o o3
b aS b opl 4 (B = 0.701, P < 0.05) ! ls sz
ojluley s paly (glynl dasslin da pusie plu 950 <ol (5,8
Slysul IV olailay el o1 Wb Ll asly S
sl da b CanylS L1 Ll salgs (nl58l 5 kil
e caio p sll plicdsiue gyl
3y (anls) OO cohu b (6 Cae slatdly

sdie Jabs (gleje)

Je 53 peltine (S18 prns (o) 2
sy &S 39 o 0dalin ¥ Jpio Clojiia lul
(B = 0.035) oyal, 4 gliso; balyd yrws & bgsye
&S Lo cpl 4 (P> 0.05) cuns o gze slol L)l
2 Mg S et g0t Slgia (Sline; Ll
b glly cano p» elanl gplcasiue slad pal,
oy & Jo byl pe 4 bgype prae oy Lol il
B =0.454,P <) cusl b gxe syll a5l gyemme
bulps ol dayiie plo 039 b (258 b n (0.05
it o1 A8 Iy s ol S ol e
518kl Gl +/FOF ojlulay (g hlin Cuxtio 55 elazs
e capd 285 aalgs )5 il cov cap Gl
ol S5 paly & (ppme oy s 4 by
U5 b adlsys (B = 0.750,P < 0.05) ol Jbo_ixe
Sl caio 0 ST dapae ple e b
a5 Lt sl Ky ojluly Lelats] (g piicasias



(05 e 03l & 5 ¥ slaJin 2 1S L) ol (g alin o 5 elotzl (g plpadians Jio ] ) R02 g (g oy

Table 4. Significance of the Direct Paths of the Research Model
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Table 5. Significance of Indirect Paths of the Research Model
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Figure 3. Significant Coefficients and t-Statistics of the Paths of the Modified Research Model
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