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Abstract:

Health and environmental issues have led to the
emergence and importance of the concept of green
products. Given the importance of environmental issues
among consumers, it seems necessary to examine the
factors affecting their attitudes and intentions to buy
green products. Consumers' buy intention to refers to an
attitude toward green products to meet the needs of the
environment; Which is formed under the influence of
perceived green value. Therefore, the present study has
aimed at the general role of the value of perceived green
in the attitude towards green products and explaining the
formation of consumer intentions. This research is in the
field of cross-sectional research in terms of practical
purpose and in terms of method and time interval of data
collection. Consumers of green products in
Khorramabad's chain stores (Ofogh Kourosh, Etka,
Shahrovand, Refah, Haft) were selected as the statistical
population. Multi-stage cluster sampling was performed
in 4 main points of Khorramabad city and finally 360
questionnaires were completed. The main research tool
was a questionnaire which its validity was measured by
a group of experts and confirmatory factor loads, and the
reliability of its variables was confirmed by Cronbach's
alpha coefficient (o> 0.7). Data analysis in this study
was performed with spss22 and smart pls3 statistical
software. The research findings indicate the positive and
significant role of green perceived value and its
components include functional value, conditional value,
social value and emotional value in the attitude towards
buying green products and the intention to buy the
consumer.
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Table 1. Questionnaire components and items
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I think green products are reasonably priced and affordable.

A)ly5 5 503 Ve & Cond Jgd JB GlaSh 5l 9 SeuisSl o Vg o (0 S8 (4
I think green products are of better quality and have acceptable features than other

products.
Wi 53 SV gaze | el jow Y pae 0iS (0 S8 e
I think green products are more durable than other products.
ol 0ad abl (i Cumjlacne & )55 S ol o OV gazes 15 (0 S8 (0
I think green products are well made to reduce environmental degradation.

@ Sdes )]

Functional value

S Gl ) o 99 adye &S | sa Jpase S 0
I would purchase green product if offered at a discount.
WS S ) ol 09 asse L laggde b jew Jgamee ST e
I would purchase green product if offered with promotional incentives.
WS Sl ) ol L A8l g )3 G Jgame ST
I would purchase green product when it is easily available.

ks 55))
Conditional value

bl B> ()03 9 353 ) o (a3 lusl B 29 o0 sl o Jgazes 5
Buying a green product makes me feel good about myself and others.
Al deue |y @035 00 Sy 100 e )l Wlgs oo e Jgae Ay 3
Buying a green product can improve the value I understand from others.
md e (loial Cjio g GLd (o & jow Jpazme 45
Buying a green product gives me dignity and social status.

szl o3)]
Social value

e OV jow N gasme 2 3 5l e
I enjoy buying green products.
w8 oo el s jow Y gaze 35l angye
I feel relaxed after buying green products.
il AL 355 W B ) Gl (053 wlas] Dad o el jow Y guaee Wy 3
Buying green products makes me feel good about my purchase.

ble b3

Emotional value

sl Moyl by Sy e Jpazme by B oS o0 S8 3
1 think purchasing green product is a valuable behavior.
sl Cute U8y Sy jow Jgpare 3 035 (0 S8 (e
I think purchasing green product is a positive behavior
ol pdo Sy S o Jpaze B oS (0 )56 (g0
I think purchasing green product is a beneficial behavior.

o N oo & (555
Attitude towards
green products

2 Jad 1y 3903 ()l 5 1y e Y guazee Cunl yigg oS oduds oyl
I agree with the idea that it is better to buy green products.
ol ()3 ) e Y guame S35 (slosil )3 pyls asliy
I plan to buy green products in the near future.
it e Y guaste by 3 4y ble Cusyd el
At the first opportunity, I want to buy green products.
ol 35 (s S )l ) e OV gaee 4G s
It is very likely that I will buy green products.
w2 gl ol @i Mg 2 B 4l S Jhge
If I need to buy, [ will buy from this operator.
50 Aoy 3 W5 g Qliwgd &) jew Y gase 1y 3
I also recommend buying green products to my friends and relatives.

0SB pas Wy 3 huad
consumer's
purchasing intention
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Table 2. Validity and reliability of research structures

LS Al 5 obl “ls
(@) (CR) questions Variable
0.793 0.817 0.523 1-4 3y8bes (35l
Functional value
Y s ‘
0.708 0.771 0.445 5-7 b )
Conditional value
eleaxl 55!
0.767 0.715 0.524 8-10 Social value
. LC ) ‘
0.786 0.803 0.508 11-13 bl o)

Emotional value

o Y guazes @y (5,55
0.720 0.826 0.543 14-16 Attitude towards

green products

005 B pas by luad
0.709 0.401 0.725 17-22 consumer's purchasing
intention

aolllandjge digad (53,8 sl Sy Sol® @i -V Jger
Table 3. Frequency distribution of individual characteristics of the studied sample

yoxe Ao yd Sl ke golaw ke
Valid percent Abundance Variable levels Variable
20
422 152 Man
i S
57.8 208 Female Gender
38.9 140 18-28 Year
39.2 144 29-38 Year o
13.6 50 39-48 Year Age
7.1 26 Above 49
62.2 224 Ooakee Y31 a8
Less than 2 million
Ugbe YY
17.8 64 2-3 million
Ogrbe Y-¥ ;
[
6.7 24 3-4 million el
oplea ¥ J) i Income
Very Much
12.3 48 More than 4 million
ol
38.9 140 Diploma
11.4 41 el e gl
Masters Level of
20.8 75 a5 Education
Senior
28.9 104 65

P.H.D
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Tabled4. Correlation coefficients between research variables

es 51 s Gl sleinl (35 ble 55)) o B Y Aab
Functional ~ Conditional Social Emotional Green Intention to
value value value value attitude buy
985 993 995 .995 990 1 Pearson Correlation
.000 .000 .000 .000 .000 000 Sig. (2-tailed) 4 3 128
360 360 360 360 360 360 Intention to buy
970 991 984 gg(l) L 990 Pearson (Il\Iorrelation
.000 .000 .000 360 000 .000 o (2-tailed): .
360 360 360 360 360 Sig. (2-tailed) s 5,55
Green attitude
993 .989 .992 1 981 .995 N
.000 .000 .000 .000 .000 .000 Pearson Correlation
360 360 360 360 360 360 Sig. (2-tailed) ibls 5,
.988 991 1 .992 981 .995 Emotional value
.000 .000 .000 .000 .000 N
360 360 360 360 360 360 Pearson Correlation
980 1 989 991 Sig. (2-tailed) elza! 5 )
000 000 000 .000 991 993 Social value
360 360 360 360 000 000 N
360 360 Pearson Correlation
Sig. (2-tailed) b s o)l
Conditional value
1 .980 .993 .988 .970 985 N
.000 .000 .000 .000 .000 .000 Pearson Correlation
360 360 360 360 360 360

Sig. (2-tailed) > Slae 53!
Functional value

N
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Figure 2. Research model in standard coefficient mode
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Figure 3. Research model in significant test mode
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Figure 4. Research model in standard coefficient mode
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Figure 5. Research model in significant test mode
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Figure 6. Research model in standard coefficient mode
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Figure 7. Research model in significant test mode
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Figure 8. Research model in standard coefficient mode
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Figure 9. Research model in significant test mode
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