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ABSTRACT

The sudden increase in population in recent years has led to an over-consumption of
resources, climate change, a rise in greenhouse gases, and the extinction of rare species.
Efforts to protect the environment have become a global concern. The purpose of this
study is to identify and classify the factors affecting green purchase behavior by
consumers. The most important research need in the current situation is to identify the
factors influencing changes in consumer behavior when purchasing. The research is
applied in terms of purpose and descriptive-survey in terms of implementation method.
Documentary, library, and field studies have been used to collect the required
information and data. The data collection tool was a researcher-made questionnaire,
which was distributed randomly among the clients of shared businesses in Tehran. The
reliability of Cronbach's alpha in this study was 0.83. The size of the statistical
population was determined based on Cochran's formula of 384 people. Exploratory
factor analysis, KMO test, Bartlett, and Scree Cattle tests in SPSS software were used
to analyze the internal overlap and factor correlation matrix. The results showed that
the factors affecting green purchase behavior are: expansion of environmental
knowledge, change in attitudes, behavioral control and social responsibilities, mental
norms and self-perception, and lifestyle and values perceived by consumers,
respectively.
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Attitudes towards green products, 351 consumers in India

environmental concerns, effectiveness,
perceived environmental knowledge
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Environmental attitudes, environmental 405 Malaysian consumers
labels, human-nature orientation
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Innovation, underlying factor, 42 students and 59 professors from
environmental attitude, money value, social India

value, conditional value, cognitive value

Judge et al., 2019

De Vicente, 2018

Cerri et al., 2018

Do Paco et al., 2019

Yadav & Pathak,
2017

Carfora et al., 2017

Jaiswal & Kant,
2018

Chekima et al.,
2016

Biswas & Roy,
2015
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Primary factor extraction method Scond step
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Selecting the method of rotation of agents Fourth step
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Figure 2. The Five Stages of Exploratory Factor Analysis
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Table 3. Demographic Characteristics of Respondents
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Sample Data Demographic Characteristics Frequency Percentage (%)
o 323 84.1
S Male
Gender EShe 61 15.9
FaMale )
e 21 55
Less than 20
el 110 28.6
20-30
. Ye—¥.
il 155 40.4
Age 30-40
ool
98 255
40-50
B0 5l i 0 0
More than 50
w2 25 9 w2 74 19.3
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o 38 9.9
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e b8 153 39.8
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ool 33
75 19.5
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Ay 655 44 11.5

Doctoral and Post-Doc
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Table 4. Corresponding to the KMO Index and the Bartlett Test

<)l el
Bartlett test

KMO _a3ls
KMO index

2324.624

53 LSK O)Loi

Chi-square statistics 0.821

498

RGeS

Degrees of freedom

0.000

S Gre pdaw

The significance level
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Table 5. Total Variance Explained

W8l S > j9iome e
Rotation sums of squared

Ol jgdome (295 o2
Extraction sums of

Ayl ojag p3lie
Initial Eigenvalues

loadings squared loadings
£ Bl g% 2% 2% 5 § 5
= < C — E < C e B E: o C = =
£ d B g% £ % 2% g% £ % EFY sw ©®
2 = v E = = g 2 s 2 ) s ®
=8 B R 28 BT :
P 8 % N 8 % P % =
62.32 62.32 126'4 62.74 62.74 12.55 62.74 62.74 12.55 1
71.40 9.08 1.82 72.04 9.30 1.86 72.04 9.30 1.86 2
77.76 6.36 1.27 77.78 5.74 1.15 77.78 5.74 1.15 3
82.84 5.08 1.02 82.85 5.07 1.01 82.85 5.07 1.01 4
87.86 5.02 1.00 87.86 5.01 1.00 87.86 5.01 1.00 5
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Table 6. Rotated Component Matrix
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V Jle
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¥ s
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Y s
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A Jlges
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Wl
Questionl1
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Ve Jlaw
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Table 8. Five Classifications of Factors Affecting Green Purchase Behavior using Exploratory Factor

Analysis
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12.548 Environmental knowledge is the amount of information that people A
. . A Expand
have about environmental issues and their ability to understand and .
. . . . environmental
evaluate their impact on society and the environment (Chekima,
knowledge
2019).
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Environmental attitudes are a psychological tendency that is expressed  people's attitudes
by evaluative responses to the natural environment with a degree of
agreement or disapproval (Milfont & Duckitt, 2010). Environmental
attitudes lie in a structure. So we cannot see it directly.
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Real behavioral control refers to a person's ability, skills, and other controls and social
prerequisites to perform the behavior required by society. However, to responsibility
the extent that perceived behavioral control is accurate, it can act as an
internal reaction to actual control and be used to predict behavior.
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Environmental norms, issues that limit environmentally harmful Mental norms and
behaviors or encourage environmentally friendly actions, norms perceptions of self
govern individual behavior (Mohr, 1994). and lifestyle
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Perceptual values include social, emotional, functional, and
epistemological and cultural values, such as paying attention to
people's health.
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Gyao jl & cuwl ) ool (gygpspe sYE

W358 SV gaze I 86 SVl JaliEl 5 mle gy 0
A p ST e s k8 0 WS e o pSele pLl

S 5 ol § S
Lis cun > ollen 5 Kl SO s w5 1,
L pde b pals Gl ol 3l cunjlasce



2 VY Jlg cpom 0jloud ob3515d Jlo (jlul drwgi g Comnjlaase (5550l ale dolilind

Ol g oz (V0VF) ohler 5 lSe olRimgh
(718) sl 5 ssn (¥IA) CalS 5 lgums (Y+)9)
9 e Jolo Omegd sl guan (YIV) ohlSen g 5lagS
GBS )3 e Gee S Sy NS SE
(VoVe) s g cigilie Jlai bl (Jame (slagn) S
Capns 0355 ) slaginly b o ol 5Lt gy Ll
Ol ligsl b cddlye 5l lan s b b b
ol wigg ojle S laze (oSS 90 e
2 25 b oS oalite |y o b ulyi ond ol e
hslae (5,55 £ dw IS pgbas (YIV) oSy 5 el
3l SIS ady) &5 0l ey gludl ol
(lngd ] SL,S5) S0 338 sy (i ,55)
2 oS 4o gl )l (o) Canj (1)) 05 e
b 0555 )l (B Canl gl 3 st (298 U855
2 ol odd Glo Cawjlasre Slue 4 cud SIS o9
9 Uoygl 3 et 4oi¥ AL (5,55 )3 puss Waimgy ples
Dediee ole juw 25 a3 S8 U8, el 5,8k
wegad (Y1) 2l g o2 @l b lngh sl
Sloe @ Cons LS Jds 4 ol eVpaxe may
ez 2 a8 o a0l |y QIS Slse M 5 bl
Olod & 09 yidin jaw N5 )3y 3855 (lp 13l ol
s slvoly 5l (S S (o Mgy 55013 (855 ol
buwg juw OYaase 8 gy 0380 abul jb
29k S B dv (59) e Slils cul Basas e
o Jleglysa ol ) it b olis gl (Bl
5 Glalllas ol b )Kaly pl 5l (S jow OV guame ol
> ohingn cllas b (ool el Jinghy soaidly
(T ohlan 5 ppgelall (¥215) Bl 5 bl 3yl
OhSer 5 boSe (Y2IY) Lod)l5 (Y10) 59y 5 (olgen
9 (V) Ll 5 52 (V1) Sigr g 02 (V0 VF)
ol g i (YA 5 i) (Y)1) 551
(YY) o)ad 5 slosS (Y+)) ohlSan 5 zls (¥+)R)
(YoVA) obblaly 5 By (YIA) ohlSer 5 cnpw
(YVA) slolisly
2l sleinl cdgtue 5 18 JyuS (Jole (pages
L e )b, S jaslcaibye plos] (a5 sl (gt jlasome

1. Milfont & Duckitt
2. Abun & Racoma.

ol ol Camjlagms by S5l SV gao gy g odlitd
e 3 jew Y gazme b ol SV gase pliy Y giae
b BT B umgel wrspll gl iagh ST 5 .5)b
lawbie & 851y tojlace Jlus 4 Cond g5 3,55
pEale g o 25 By sl & e (25T
By 030 5 il dbou bawg 48,5 ©)j50 sla U]
38l a5 3] Y gaze Bpme b )5 pln 10 jow b )s
Ll ingh g9pd sl 5 cibe db glgises S5
ally 5 eadpbul gl iaeh elwl B8
lolid o )3 518 350 Jelge plyisas (Bumsgaly
485 oo gl img gy dalllas 1 s bl p> L1554 @l
4 pladl gyl pedilnl o VoV gl Jlo B YV Jlo
2 Bl )8 G S S5 layeSlE ganaen
g Cuugilaze o)l olRil wpd Glebs)ls s bl
2 sl Slosadls Jale b aifya Yo 3 puliiily 05,8
b (oo £ olidunyy ggamme)y o5 2k 455 ¥ adie
33k SIS g, 4y oximdgenly 5 YAY o @S Cirs
) etigiy la e 5 loysie 0 b & 05 g
o3ltw] s gias M o slwlid cas Sl el Juloo
2388y Fhe Jelgs wid)S Ojgo oS el 0
Jole 0 > fluliisly) 5 lwbas )8« Bamaguoly 15 51 juw
osh Ghps )l wlole w4 Slhaddods
Cudglune 5 )8y S8 o3l (3,55 50 puadd (Gt laome
S S g 093l cudly g (md slajluin (elaiz]
a3 aui STyl gl syl g Cumjlase 1 cbsles )
ST clllas dpb s Sbad o )iSAL 5 s
Oyt Gimima b S bl lSing,
S yobolen Cul juw 13518, fhe Jole o Pere
5yliy3 231 &8 oMbl lsso 45 18 o ol (F)4) LasSs
Flao 2bj)) 5 S Ul b )b jlae Pl
Dby 5 Ghigel aliiee tuslame G315 1) Canglame
ool ggbaw plad 53 aytelip Majls (gluajlaee
I sSsle g sk dmg (ilosially clp Sl @l
25 b Caslply pets (g0l Cunl Congjlame 55
OB S g g a3 1B, ploxil 5 53y (o
5 5Nlean ) elel Cdgius e punjlace
S bge ) e SVgame M5 g3 (edpe oS )Lia
Ol S g Cueal L Giagh slaasdl
O s imgn 3l sdelcund mls b € g jlase



(0l 1528l glo)lS g’ oot 105350 dlllas) 5w 5 )18, 1 5o Julse o 1,5 1] 1R02 9 (gl y (Gomwige 1Y

aS g Cagr (VoY) Ta g caly slagingly (el
Cagp g (owlidaiby @lgys g Cungl wlidaily ) Sle
hol ©jgo > s Sden pgile 5 oY ool
5 by oy yei il daled (6,500 PNl 4 e plS
L5 k8, 0 ik o 5 o o o8l gl cudgtie
5 Mol Wl o ylas (SWj slaogus S e bl 1)
3 Seodly o JI dlge 5l enlatal gd (jlucSin s
S g S5 eslil pas Bpanby plad Wy
Wljg) Ly Gy ohen Sl eolitul «Bpas)bS
5 eslatel ¢ piole,S g dulogw bluwg 3 Led (gilodigy
BpaneS elacwY 5 odlitul (ab BUI L laas,b
S Saiss g e WS pae g uw olie doby 5l eolatul
Lb &S Wl syl 5l slbdges ball; SSE wsll
sjingh wmls L sl sbhasl .Sed andly
s (VIF) Sgp g o2 (Y IV) )85 Lawgs ol
slajlun Caenl ogas 3 (VIV) GlKea 5 s
M8y 2 Fhe Jolo meamy S J8 Al 2y9e (3
Sheads cdlypy Sl syl 4 baye e 4,5
e STl el Ay wles dwgdy G jlae
o Sse > obes! b by I T slsisa; Ysase
Sy el 09Me el oo joy (63,Sdes Cuonl & jg0ay
o (1980) 2 gy a5 0 g e 35 L )
sl o Say Jelss oMo waw (bl 5 )
s o 3o jle S y205 5yl il Cn jlages 51 ST
Gl Jits al>yo gy (syghly g il )5 o ool
dalllas U Ll 0dds iy yad GBS Gruae > STl sl
o9l SUjbs laes Llpd (lgs oo olyiie STyl oged
P3)ly 5 July 25 @ g b oges E g alulis )
S5 Iy S M5 ol S5 (VAAY)
Shyal sbg) g lgme Jlasl o oge (3 bl S o
dols zols )b 1y gy Soy20 5 Comnjlae 4 s
Ll 51 (28Ly5 glayssyl an ) o, Simgly slaimgds L
9 (Y17) Sgn 5 0 (V00) 59 9 lg (Sl

4. White & Hyde
5. Zube
6. Russell & Ward

S (B a4 &Sl s ol gllae ol plol
AL 258 SYgaze Mg pae ) (S 5 1)
g daslr plp p> (eleinl g phitlgiue 5 )18y S8 oy
5 Bl 08 Uly Glise 4 S sl Cungjlaee
D)l o)Ll jlainyge by plxil (gl oY (slajli s ol
bl aabl an 5 dgm canS 555 Eholro 5
I cdbes ly gl iz pelaitl g Cu (eolaid]
g BeSyd Wy slael Rl (el glacls
Mol 5 S &S Glime o 4 ol S50 baglejle
Sl S Gy G g wlgi e Al (Bly ()18,
Ol )18y Gugin dlp 9 M5 Jes alS
Blas gogas 3 syl GCS,E 25 eslivl
4 Comd g Bl Jghuo 1L 355 SYgane 5 (sl
e
pyows oSy oS yh SVgame b sl
s Vg b g €00 g ke 0jhud iSedl
(Syo S 1 Slals )0 i g93le» ASle ably il
2 Mol phl Wil g Cons oddyy Sod 1 Sp9e
Sygb oMl (llpdiy wliwgs Gl ply ol dinej
Syl ploy cpl D9d )l lad b ayly Cuwsgd o5 w3,
Cdgtun Bk ] eges (elatr] Cdstun 4 s,
cldlas b piaghy sloadl WS o ol 1) 23 (sloiz]
obBer 5 ggaledl (Y40V) ST 5 5bl asle SISy
g (YI) guile 5 o2 (V4VF) SO 5 02 (V0 MA)
sbloly (YOA) phlSen 5 ooy (Y1) ohlSen 4
Jole cmmlen ol guan (Y2IV) ST 5 bl Y+ A)
5 355 Jl by« gnd lajlrin oo w5 L8y 5
a8 joblen sl Gl cbles p  Su; S
4 gimjle sla)lua 4 anib 48T (VAAF) Tyage
dgaome |y Camjlaome 4 Gloyoul b)) o« s
S e a5t |y Camjlagme wliogd loladl |y a8 o
gla)lun 4 dg e (S (635 U5, blxa
5 390 B3 logd S canl o Sl plipie (o83
Iy by omd (gl jlouin 5 blite] wis SY ol Y o0
Dyde soges las RS g @S0 w05 S0

1.D.T.T
2. GREEN MAGIC
3. Mohr



\ay VY Jlg cpom 0jloud ob3515d Jlo (jlul drwgi g Comnjlaase (5550l ale dolilind

S o @8 ) fa

O Osed (g5l Jeloge 0] sl imgy 0 ¥
Jolge plo 5 a2l wely glie ol
DS )8 oy py9e Qe (GBLD Cuner

L5 58y g e Jelse Sl (B sl S 4 ¥
2 Dl oo Mgdndy (Cannl Alolidiylgy Sl wiejli
alloe 856 5 (S oS g, 5l esl clilllas
&8 balpiddiy e odliil  wliillyy ple
Sildine slaghs) & Ol 4w ol 58
cblis il 059 5 dlgpdye slaglojl

‘o)z_é 9 Lmlg.).) 5Lh45l$35) sLhJi.:? 5&&7 @LIA )l
» Sl b S5l 5 pdy 005 Slga Sl eslitul

b S5l OVpame ad)e (siinn 5 59l
oS pyitly Jolegimmn Cuglgl )3 Cuujlae
35 530 yteby Sy

References

Abun, D., & Racoma, A. (2017).
“Environmental attitude and environmental
behavior of catholic colleges’ employees
in Ilocos Sur, Philippines. Texila
International”.  Journal of Academic
Research, 4(1), 23-52.

Al Mamun, A., Rajennd, A., Muniady, L.,
Ibrahim, M. A. H. B., & Nawi, N. B. C.
(2018). “Effect of economic vulnerability
on entrepreneurial competencies among
Malaysian  micro-entrepreneurs”.  Asia
Pacific Journal of Innovation and
Entrepreneurship. No. 2, pp. 222-237

Audsley, E., Pearn, K. R., Simota, C.,
Cojocaru, G., Koutsidou, E., Rounsevell,
M. D. A, ... & Alexandrov, V. (20006).
“What can scenario modelling tell us about
future European scale agricultural land use,
and what not?” Environmental science &
policy, 9(2), 148-162.

Biswas, A., & Roy, M. (2015). “Green
products: an exploratory study on the
consumer  behaviour in  emerging
economies of the East”. Journal of Cleaner
Production, 87, 463-46.

Bocker, L., & Meelen, T. (2017). “Sharing for
people, planet or profit? Analysing
motivations for intended sharing economy

5 (YIV) guone 9 B (Y1) jolbgss (Y04) sSL
Slllae b wlusl 5 (03)Skas gl b))l da ) iz
GO w2y (YoOY) pmeme g QB (V0)F) jollss
Seol ol B3l (VoY) oo 5 6 lalllas b
L sl 3 )8y e 0 e Mgy @l ool cal
25 i) )3 Gimgy plsl dej ol 53 D9 &Bly s
]
bl odgie b (ingh dgde Sleddy )
2 omain g pS|pte Slodl B35 ploxl (6 Samg
wpalb 005)S5 o bole (55 S 095 ogas
g
e¥gaxe 0)ld I Cpgot poba Giagh F
Sype D Gl oddpbol oles b Syl
ol e Gledd 9 Y &gty Y guase S8

o2 5 e Rl ) g pdieresd ol o )l
Jypaze 93 2 3 1 a3 )18, dawglie ol

participation”. Environmental Innovation
and Societal Transitions, 23, 28-39.

Bray, J., Johns, N., & Kilburn, D. (2011). “An
exploratory study into the factors impeding
ethical consumption”. Journal of business
ethics, 98(4), 597-608.

Carfora, V., Caso, D., Sparks, P., & Conner,
M. (2017). “Moderating effects of pro-
environmental  self-identity on  pro-
environmental intentions and behaviour: A
multi-behaviour  study”.  Jowrnal of
environmental psychology, 53, 92-99.

Cerri, C. E. P., Cerri, C. C., Maia, S. M. F.,
Cherubin, M. R., Feigl, B. J., & Lal, R.
(2018). “Reducing Amazon deforestation
through agricultural intensification in the
Cerrado for advancing food security and
mitigating climate change”. Sustainability,
10(4), 989.

Chan, R. Y. (2001). “Determinants of Chinese
consumers' green purchase behavior”.
Psychology & marketing, 18(4), 389-413.

Chekima, B. (2019). Consumer values and
green products consumption in malaysia:
A structural equation modelling approach.
In Green Business: Concepts,
Methodologies, Tools, and Applications
(pp. 206-231). IGI Global.



(0l 1528l slo)lS g’ (ot 105350 dlllas) Suus 5 )18, 1 5o Julse o 1,5 23] 1R02 9 (gl y (Gomwige  1AF

Chekima, B., Chekima, S., Syed Khalid Wafa,
S. A. W., Igau, O. A., & Sondoh Jr, S. L.
(2016). “Sustainable consumption: the
effects of knowledge, cultural values,

environmental advertising, and
demographics”. [International Journal of
Sustainable  Development &  World

Ecology, 23(2), 210-220.

Chen, S. C., & Hung, C. W. (2016).
“Elucidating the factors influencing the
acceptance of green products: An
extension of theory of planned behavior”.
Technological Forecasting and Social
Change, 112, 155-163.

Chen, T. B., & Chai, L. T. (2010). “Attitude
towards the environment and green
products: Consumers’ perspective”.
Management science and engineering,
4(2), 27-39.

Choi, D., & Johnson, K. K. (2019).
“Influences of environmental and hedonic
motivations on intention to purchase green
products: An extension of the theory of
planned behavior”. Sustainable Production
and Consumption, 18, 145-155.

Curtis, S. K., & Lehner, M. (2019). “Defining
the sharing economy for sustainability”.
Sustainability, 11(3), 567.

de Vicente Bittar, A. (2018). “Selling
remanufactured products: does consumer
environmental consciousness  matter”?
Journal of Cleaner Production, 181, 527-
536.

do Paco, A., Shiel, C., & Alves, H. (2019).” A
new model for testing green consumer
behaviour”. Journal of cleaner production,
207, 998-1006.

Foukaras, A., & Toma, L. (2014). “Buying
and wasting sustainably. Determinants of
green behaviour in Cyprus and Sweden”.
Procedia Economics and Finance, 14,
220-229.

Frenken, K. (2017). Sustainability
perspectives on the sharing economy.
Environmental innovation and societal
transitions, 23, 1-2.

Gongalves, H. M., Lourenco, T. F., & Silva,
G. M. (2016). “Green buying behavior and
the theory of consumption values: A fuzzy-
set approach”. Journal of Business
Research, 69(4), 1484-1491.

Grunert, S. C., & Juhl, H. J. (1995). “Values,

environmental attitudes, and buying of
organic foods”. Journal of economic
psychology, 16(1), 39-62.

Hamed Taherdoost, Shamsul Sahibuddin,
Neda Jalaliyoon. Exploratory Factor
Analysis; Concepts and Theory. Jerzy
Balicki. Advances in Applied and Pure
Mathematics, 27, WSEAS, pp.375-382,
2014, Mathematics and Computers in
Science and Engineering Series, 978-960-
474-380-3. (hal-02557344)

Hameed, 1., Hyder, Z., Imran, M., & Shafiq,
K. (2021). “Greenwash and green purchase
behavior: An environmentally sustainable
perspective”. Environment, Development
and Sustainability, 23, 1-22.

Hampshire, R. C., & Shoup, D. (2018). “What
share of traffic is cruising for parking”?
Journal of Transport Economics and
Policy JTEP), 52(3), 184-201.

Henson, R. K., & Roberts, J. K. (2006). “Use
of exploratory factor analysis in published
research: Common errors and some
comment on  improved  practice”.
Educational and Psychological
measurement, 66(3), 393-416.

Jabeen, G., Ahmad, M., & Zhang, Q. (2021).
“Perceived critical factors affecting
consumers’  intention  to  purchase
renewable generation technologies: rural-
urban  heterogeneity”.  Energy, 218,
119494.

Jaiswal, D., & Kant, R. (2018). “Green
purchasing behaviour: A  conceptual
framework and empirical investigation of
Indian consumers”. Journal of Retailing
and Consumer Services, 41, 60-69.

Joshi, Y., & Rahman, Z. (2015). “Factors
affecting green purchase behaviour and
future research directions”. International
Strategic management review, 3(1-2), 128-
143.

Joshi, Y., & Rahman, Z. (2019). “Consumers'
sustainable purchase behaviour: Modeling
the impact of psychological factors”.
Ecological economics, 159, 235-243.

Judge, M., Warren-Myers, G., & Paladino, A.
(2019). “Using the theory of planned
behaviour to predict intentions to purchase
sustainable housing”. Journal of cleaner
production, 215, 259-267.



a0 VY Jlg cpom 0jloud ob3515d Jlo (jlul drwgi g Comnjlaase (5550l ale dolilind

Kabaday1, E. T., Dursun, I., Alan, A. K., &
Tuger, A. T. (2015). “Green purchase
intention of young Turkish consumers:

Effects of consumer's guilt, self-
monitoring and perceived consumer
effectiveness”.  Procedia-Social ~ and

Behavioral Sciences, 207, 165-174.

Khan, S. N., & Mohsin, M. (2017). “The
power of emotional value: Exploring the
effects of wvalues on green product
consumer choice behavior”. Journal of
Cleaner Production, 150, 65-74.

Kumar, B., Manrai, A. K., & Manrai, L. A.
(2017).  “Purchasing  behaviour  for
environmentally sustainable products: A
conceptual framework and empirical
study”. Journal of Retailing and Consumer
Services, 34, 1-9.

Milfont, T. L., & Duckitt, J. (2010). “The
environmental attitudes inventory: A valid
and reliable measure to assess the structure
of environmental attitudes”. Journal of
environmental psychology, 30(1), 80-94.

Mohr, E. (1994). Environmental norms,
society, and economics. Ecological
Economics, 9(3), 229-239.

Muposhi, A., & Dhurup, M. (2017). “The
influence of green marketing tools on
green eating efficacy and green eating
behaviour”. Journal of Economics and
Behavioral Studies, 9(2 (1)), 76-87.

Russell, J. A., & Ward, L. M. (1982).
“Environmental  psychology”.  Annual
review of psychology, 33(1), 651-689.

Scheer, R., & Moss, D. (2011). “Dirt poor:
Have fruits and vegetables become less
nutritious”. Scientific American, 97-104.

Schmeltz, L. (2012). “Consumer-oriented
CSR communication: focusing on ability
or morality”? Corporate Communications:
An International Journal, 17(1), 29-49.

Sreen, N., Purbey, S., & Sadarangani, P.
(2018). “Impact of culture, behavior and
gender on green purchase intention”.
Journal of Retailing and Consumer
Services, 41, 177-189.

Taufique, K. M. R., & Vaithianathan, S.
(2018). “A fresh look at understanding
Green consumer behavior among young
urban Indian consumers through the lens of
Theory of Planned Behavior”. Journal of
cleaner production, 183, 46-55.

Vantamay, N. (2018). “Investigation and
recommendations on the promotion of
sustainable consumption behavior among
young consumers in Thailand”. Kasetsart
Journal of Social Sciences, 39(1), 51-58.

Veleva, V., & Ellenbecker, M. (2001).
“Indicators of sustainable production:
framework and methodology”. Journal of
cleaner production, 9(6), 519-549.

Vermeir, 1., & Verbeke, W. (2008).
“Sustainable food consumption among
young adults in Belgium: Theory of
planned behaviour and the role of
confidence and values”. Ecological
economics, 64(3), 542-553.

Webb, B. (2001). “Can robots make good
models of  biological  behaviour”?
Behavioral and brain sciences, 24(6),
1033.

White, K. M., & Hyde, M. K. (2012). “The
role of self-perceptions in the prediction of
household  recycling  behavior in
Australia”. Environment and Behavior,
44(6), 785-799.

Witek, L., & Kuzniar, W. (2021). “Green
Purchase Behavior: The Effectiveness of
Sociodemographic Variables for
Explaining Green Purchases in Emerging
Market”. Sustainability, 13(1), 209.

Yadav, R., & Pathak, G. S. (2017).
“Determinants of consumers' green
purchase behavior in a developing nation:
Applying and extending the theory of
planned behavior”. Ecological economics,
134, 114-122.

Zube E.H. (1999) “Environmental perception.
In: Environmental Geology. Encyclopedia
of Earth Science”. Springer, Dordrecht.
https://doi.org/10.1007/1-4020-4494-

1 _120.



