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ABSTRACT

The main purpose of this research was to provide a model for developing the
market of healthy and organic food products in Kermanshah province. The
approach governing the present research was conducted qualitatively using the
grounded theory method. The study population of this research included all key
informants in the field of the researched subject in Kermanshah province.
Purposeful snowball sampling was used to select participants. Sampling
continued until theoretical saturation was reached. In this research, theoretical
saturation was achieved by examining 12 participants from the mentioned
society. Data collection tools included in-depth and semi-structured interviews,
field notes taking, and in some cases group discussions. In order to process the
data, a three-step coding method was used in the qualitative part. The results of
the study showed three categories of causal conditions (including cognitive
factors, behavioral-motivational factors, management factors), contextual
conditions (including infrastructural-technological factors, cultural factors and
the economic status of the target community) in the development of the healthy
and organic products market of the food industry units of Kermanshah province,
and intervening conditions (including political-legal factors and regulatory
factors) are involved. Also, according to the results, the adopted strategies were
categorized into three categories (including marketing factors, advertising and
information methods, and trust building and accountability factors) that had
consequences (such as economic, social and environmental). In the end, practical
suggestions were presented based on the findings.
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Management dawgs (gly Sl g (o (slojluilpui
factors (A3) S ) N e ol 5 e il
ol g
Analyzing the existing
provincial situation and
developing national and
provincial perspectives for the
development of the
consumption market and trade
of organic and healthy products
2 Nedin Gledidy ladoly g
Slyplo ly culio (glad sl cqa
Developing targeted long-term
plans in order to create a
suitable environment for export

caglyl o bojluleis
Elaboration of quantitative and

annual goals based on
perspectives and priorities

AV (598
Production of higher quality
products through higher
technology
S 5 Sggie Y gae Ay
PV (55955 elalges
Production of more diverse and
creative products through higher
. technology
Tl 5 s daslyy 26, aje S
(B) lae; kool s (B1) «lyue Gaining a competitive 1
Contextual Infrastructural- advantage through higher 8.66
conditions (B) technological technology
factors (B1) Fiork Mg hlwg 5 Sliee 3929 po3)
The need for more up-to-date 9
and more suitable production
equipment and tools for healthy
and organic products
Siios 1S1ye g wolSioloj] sl py3)
Myl g o 0B 2
The need to establish 8
laboratories and research
centers before, during and after

10
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References*
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Average

resources for
each category

(B2) [Sinp Jolye
Cultural factors
(B2)

production
S5 sloodles 9 adgl dlge (35 e
Using high-quality raw
materials and production inputs

@ Py 435 (595 dgute g (5LoSin b
Gisee )bl o OV guazes o
g L35 50 sle
Cultivation and improvement of
people's eating patterns towards
healthy products through

different ways such as
influencers and so on

2 28T Sl el ool (g0
SSEY 5 pllor Y guazen (o 32le e
Developing programs to
increase awareness in the field
of distinguishing between
healthy and organic products
and conventional products
Byan S5 )3 el 9yl 2]
bios g S 5 Wl SV g
ot 5 olls (S5 4
Creating belief and certainty in
the role of consuming healthy
and organic products to achieve
a healthy life
Spas @l g9y g (il
Wl 5 S &Y game
Documenting and promoting the
results of consuming organic
and healthy products
9 Comjlaxe Cucnl daly )3 ywg)s )l

Ohasnstisel Pl ) cuolis 4355S
Presentation of lessons related
to the importance of
environment and proper
nutrition pattern in the
education system

12

11

11

114

anols (olatdl Conisg

(B3) Gua

Economic status of

the target

5 o Candg (613,56 o8 s 2
9 Wl C¥guamo 1 5 (gkal )
S5
Considering the influence of

11.33
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community (B3) financial and income status on
the purchase of healthy and
organic products
S lil 5 )8 ials g8k )
Considering the decrease in 11
purchasing power of the target
market
il pag g odlatdl 58, (655 )l
vy
Considering economic recession 1
and inflation in the target
market

Mo sy ) debis g)li5 Canlw
Targeted policy in the 9
production sector
il Gisw  dedas (¢)li8 Canlw
Targeted policy in the 12
marketing sector
Gpas iy ) Leddd (4,15 Cuslow
Targeted policy in the 9
consumption sector
sbosld) olsh Ak 5 ol
g Sl s (il (o3 Sone
(g Commg jlauzns 5 clbslas 0168 by
Targeted policy making in the
consumption sector, amending

e.ls . o d redesigning laws (licensing
Sabilse bylys Bl Joloe 2"
e processes, trade laws, export

(€) ) (CI) and import laws, environmental 10.25
Intervening Political-legal protection laws, etc.)
conditions (C) actors (C1) s o sl 4 2 530
S o)l dawgi 9 515 o Ly,
Efforts to remove trade 11
sanctions in trade relations and
development of global markets
Ljesd slassly (b goione &9
g Oyl5 g (23 jome
The need to integrate relevant
units for licensing and
supervision, etc
» bayesd bl g bglejl cyoles
S5 12
Supporting related
organizations and institutions in
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expanding the culture of
consuming organic products
S (2ldd @S> (g g (led coga
u\f.».‘.f bb&l«n‘:yﬁ 9 UL.LS.LO L ALGA
Passing laws and drafting

judicial rulings to deal with
fraudsters and abusers

11

(C2) )llas Jalse
Monitoring factors
(€2)

Y gass gusus Mgy gy )l
3kl gk ol 5 S
Government supervision of the
correct production of organic

and healthy products according
to standards

Mo gl lulinl cole,
Government supervision of the
correct implementation of laws

and compliance with production
standards

Wy 52 o)l polie (58 5 Cogl
Strengthening and continuous

follow-up of supervision in the
production process

10

11

10

(PA) oxy (PA) 3k arwgs

Phenomenon Market
(PA) Development (PA)

S5 5 Wl &Y gams 3l dxwsss
olisle S il ke mlio classly
Market development of healthy
and organic products of food

industry units in Kermanshah
province

12

12

555wl 5 gjlwolose]
(Egl)
Trust building and
accountability

(EgD)

(Eg) o3 o,
Strategies (Eg)

S como @ il g dlazel sl

Y gaxe (39 pllo
Creating trust and confidence in
the authenticity of organic and
healthy products
Y gamme (39 Mo (sl (g5lo el
o 5 S35
Ensuring the usefulness of
organic and healthy products
SLS 4 (S,
Handling complaints
cdlo
Honesty
Codfins 5 HEAIS G s caodls Al
elel

12

11

12

11

11.66
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Consumer health concern and
social responsibility
g ald 5l pges wdil (> 9 2
Description and even public
visit of the production process

12

9 Sl 0920
(Eg2) Lo el
How to advertise

and inform (Eg2)

Y gaze o Shy o ple dbx]
Sldls 3 (Jgons g pllo § SSE)
Creating a distinction between
the characteristics of organic
and healthy and conventional
products in advertisements

Jls 0 o B8 G o 25T
Olls ) JewseCaun
Consumer awareness of
environmental issues in
advertising
Appropriate introduction of the
product in advertising
2 SGB sledd e 35 Hlase
oS Lo ol 5 laolSisg 8
Differentiating organic stands in
stores and hypermarkets
5SS olSig,8 dlus drwgs
Gan il > KB
Development of the number of
specialized organic stores in the
target market
Gl biael sloeygd (155 5
P9)8 9 Al o0 aige )3 (BaDg 8
Jya?u
Conducting training courses for
sellers on how to present and
sell products
Q‘.sul..? 2D (P9eE dl.mAjLu) )'l d)jo).p‘;‘
Using public media in
advertising
u\Jya.’xa 4.\0).9 9 Lmo)lw d)l}f)g
Gan slo il 5 ol
Holding festivals and offering

healthy products in target
markets

11

11

12

12

11

10.75

(Eg3) bylit Jelse

Marketing factors

(Eg3)

ol g olia (gaiding
Attractive and different
packaging

12

10.42
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S5l 5 Wl (g M8 s
Healthy and organic labeling
Sl o ol g ol
Stability and sustainability in
marketing
sl
Branding
ol (5)l35 Cnid
Reasonable pricing
5 Sy g elotl Jolse 4 a2 g
Gua il Jasec
Paying attention to the social,
cultural and environmental
factors of the target market
sboxsl g Saee ish sla JUIS 31 ealizl
A1 o dlaioas o] ) g5
(s 02T 393)

Using multiple sales channels
and diversifying them for

maximum reach (online sales,
etc.)

11

11

12

12

9 iy My glaw sl )ik sy
Developing markets and
improving the level of
production, distribution and
consumption of healthy and
organic products
sl ol
Promotion of job creation
S92 9 b9 B <l

(F) lasel, (F1) oolaidl clasaly Promotion of sales and

Consequences Economic profitability

(F) consequences (F1) Bt olple Gl
Increase in non-oil exports
droly  Sloys — cuiligg slaas e ials
Reducing community healthcare
costs
(e oS 1d C8 b dang
Development of the industrial
estates company

S5l Sl 15
Increase in GDP
By 8l D9t

12

11

12

12

12

11

10

12
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References*

Improving brand value

el sy

(F2) aslae
Socio-health
consequences (F2)

5 ol &Y g 3k o (el
S
Increasing the market share of
healthy and organic products
dasly oMo £l
Improving community health
S Y guaeo 4y Sty ialS
S
Reducing dependence on
foreign organic products
b 5 SH1 olge 4y (o yd g
dsoly pdaio 53
Ease of access to organic and

healthy materials at the
community level

12

12

12

12

12

et j slasely
(F3)
Environmental
consequences (F3)

O HESPUSEX SO
Promotion of the culture of
environmental protection and
less damage to the environment
Sl dmg @ ol
Achieving sustainable
development

12

12

12
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Figure 1. Market Development Model of Healthy and Organic Food Industry Units in Kermanshah Province
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